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Your Guide to Having the Best State

Conference EVER!!!
By Morgan Puleo

States are approaching! It is going to be
an exciting conference that everyone can
take a lot from. As your State President, |
have come up with a few tips to succeeding
at states.

-Follow the hotel rules. The hotel sets
guidelines that DECA has to follow. Itis a
big deal for so many students to be in the
hotel at once, so although you may disagree
with some of the rules, it is important for
everyone to follow them. One of the rules
is that everyone has to be in their rooms by
11:30p.m. This may seem early, but it is for
safety reasons and everyone is to abide by
this curfew. Additionally, everyone must
have their name tags displayed at all times.
Hotel security needs to see the name tags to
ensure everyone they allow into the hotel is
supposed to be there. Please don't jeopard-
ize your school'’s participation in the confer-
ence by breaking any of the rules!

-Meet new people. DECA states is a great
time for you to meet new people. Instead of
socializing only within your chapter, try to
meet students from other chapters at the
conference. It is a great networking oppor-
tunity, and it is likely that you will come
into contact at future conferences with peo-
ple you meet at the state conference.

-Participate in the talent show. On the sec-
ond night of states, the state officers host a
talent show. There are great prizes for the

top three contestants. If you participate,
your whole chapter will feel more in-
volved in the conference and there will
be greater entertainment for everyone.

-Check out the state officer candidates'
booths. All of the DECA members run-
ning for state office have put tons of
work into their campaigns. Be sure to
stop by their booths to learn about the
people who may be representing New
Jersey DECA next year. Participate in
any activity their campaigns entail, and
be supportive of everyone.

Thank you for being a part of New Jer-
sey DECA, and if you put effort into
making the State CDC successful, | can
ensure you it will be great! Remember
to explore, experience, and excel in eve-

rything you do both in and out of DECA.

See you at states,
Morgan Puleo

NJ DECA President
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1 DECA Talent Show »
TALE%V By: Bridget Tyrrell Tﬁtfﬁr*s:ﬁw

The State Career Development Conference is almost here and even when the events are over
there will still be plenty to do. The DECA Talent Show will be taking place the second night of the
conference and consists of funny and entertaining performances from fellow DECA members.
Each chapter may submit two acts to the show, and they must be registered with the state office

by February 16, 2010. Also, each participant must attend a mandatory practice they day of the talf

ent show, February 22d for the Gold Conference, and February 25or the Blue Conference. Visa
Gift Cards will be awarded to the top three contestants from each conference, in the amounts of
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by and see what the fun and games are all about.

The Devils Marketing Challenge

By Melissa Goldberg

‘ New Jersey DECA is extremely happy to have teamed up with the
Prudential Center and the New Jersey Devils for the Devils Marketing
Challenge. DECA students from the Northern and Central regions have
' been asked to create a marketing plan focused on bringing more youth
& hockey fans to the Devils. Fifteen schools will be participating in this

exciting challenge.

The participating schools were invited to attend a Kick Off Day at the
Prudential Center in Newark on January 12, 2010. They received a tour of
the arena and its facilities by a marketing representative and attended a lunch
and information session presented by Mr. Robert Sommer, President of Rock
Entertainment Management. The students learned more about the Devils or-
ganization as well as more details of the challenge. Students must submit a
10-page written marketing plan on the topic of youth hockey and the top ten
finalists will makeanin-p er son pr esentation t
where the top three projects will be announced.
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The top three winners will then be invited to attend the April 10, 2010 New Jersey Devils game
against the New York Islanders and will receive a pre-game, on-ice picture by a Devils photographer,
congratulatory recognition on the jumbotron, and a Devils prize pack.

New Jersey DECA is enormously thankful for this opportunity given by the Devils and wishes all of
the schools and teams the best of luck!
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Community Service Project 2010

By Nicole Charrier

The Community Service Project (CSP) gives a chapter the opportunity to plan and con-
duct an event to raise money for their community or chosen charity. Chapter members are
able to apply the various components of marketing management and teamwork to the
project. This project requires involvement and dedication from each member of the chap-
ter to guarantee a successful outcome. The Community Service Project will help a chapter
build skills together such as, communication, production, and teamwork to name a few. To
begin the project a chapter must decide what event or events they would like to hold to
raise funds.

The following are some ideas for your future <c¢ch

e Talent show
e School dance
e Hypnotist
e Carnival/game night
e Fashion show
e Movie night

The leaders of the project can assign roles to individuals such as creating signs to adver-
tise their event, selling advance tickets for a dance or talent show, and by asking businesses
to donate materials or refreshments to help keep costs down. Any event can have great
results as long as your chapter works together to get the job done!

There are many causes your chapter can choose to help; your community is a great
place to start. Local libraries, youth centers, food banks, animal and homeless shelters are
all places where DECA can help their local communities. Charities and organizations are
also great ways to give to those who need hel p.

e The Muscular Dystrophy Association (2010 sponsor of CSP) 5
e The Red Cross
e The Ronald McDonald House
e Veterans Association
e The Susan G Komen for the Cure Helping Jerry's Kids

The written document and the oral presentation are the
two main portions that your chapter project will be judged on. The involvement of your en-
tire chapter is necessary for the project to succeed, however no more than 3 representa-
tives may present the project orally. Visual aids can be used to help show the judges your
chaptersd creativity and teamwork throughout the

To review specific guidelines and requirements for this project please refer to the competi-
tive events page of the National DECA website.



Voting at the State Conference

By Elizabeth Bracey

As a voting delegate, you are given an important responsibil-

ity to choose future leaders for New Jersey DECA. In making VOTE
such a decision, there are certain guidelines that should be fol-
lowed. Voting delegates are given time during the state confer-
ence to visit each candidates booth in order to get to not only
know the candidate better, but also to learn what the applicant
hopes to do for the program. It is important that delegates under-
stand how important their decision is in regards to the future of New Jersey DECA. Not only

do the figiveawayso matter or their resume
What skills do they possess that make them a leader?

Delegates will also attend the Meet the Candidates Session at
the state conference in ord
plans for future years. This will help delegates connect better with
the applicants. Delegates will only choose a vice president from
their region. For example, if you are from the central region you
will vote for only central region vice president. Each delegate will
also vote for a president, treasurer, recording secretary, and com-
munications secretary. Delegates will need to attend voting at
states, which is held in a room near the booths. Here, delegates are
given a ballot to choose the best candidate.

Remember, this decision is not to be taken lightly and it is im-
portant to vote for who or what you believe in the most. Be sure to
| i sten to each candidateds outl ook. How c
make it better. What will they do to satisfy you and the other members? New Jersey DECA ap-
preciates all of the voting delegates! Best of luck to all of you at the state conference!



CHECK OUT OUR
SPONSORB

By Alexis Glaberman

National DECA has partnered with many major corporations over the years such as, Johnson and Wales

University, Otis Spunkmeyer, Fashion Institute of Design and Merchandising, SWIRL, Berkley College,
U.S. Army, U.S. Air Force, H & R Block and so many more. Organizations such as these have put forth

endless efforts in helping DECA by making donations, supplying scholarship opportunities, running ca-

reer development workshops, supplying our student stores with tasty treats, and providing job opportuni-
ties for students.

-Corporate sponsors and supporters located in New Jersey:

Wawa @% Marshalls

foot Locker

Ew E MEN'S WEARHOUS | Sm_ma;\L tj-mm

Many of these companies are more than willing to hire NJ DECA students to work at their locations.

Be sure to find out when theydédre hiring and
with all of your DECA achievements. When it comes time for the interview, put your best foot forward
and take the opportunity to mention how t hei
experience in the program.

We would like to thank all of our sponsors for their continued support of NJ DECA!
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